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CommuniquØ de synthŁse
Summary 

Une offre de produits standards 
pour un service sur mesure 
Historiquement basØe à Nice, la sociØtØ Coverpla 
conçoit, fabrique et dØveloppe des solutions 
packaging parfumerie et cosmØtique clØs en main. 
PrØsente sur les marchØs internationaux, Coverpla 
conserve pour autant son essence locale et un savoir-
faire rØsolument franco-europØen.

QualitØ et full service 
Pour rØpondre à la demande des sØries de toute taille 
et de lancements aux dØlais courts, Coverpla exprime 
son leadership par une offre packaging globale 
multisolutions. Grâce à une collection de �acons et de 
capots disponibles en stock, l�entreprise garantit un 
rapport budget/temps clairement concurrentiel.

Avec une Øquipe de 50 personnes en France et à 
l�Øtranger, Coverpla rØalise un chiffre d�affaires de
22 millions d�euros.

A sa tŒte, Bruno DiØpois porte un regard objectif 
sur demain et entend ajuster son offre au grŁs des 
attentes clients et de l�Øvolution des marchØs.

Communiqué de synthèse p. 3

Une offre de produit standards pour un service sur mesure
QualitØ et full service

1. Quand l�histoire forge l�ADN p. 4-7

a. Un port à deux pas de Grasse
b. Une entreprise indØpendante

2. Fabrication locale pour marchØs mondiaux p. 7-15

a. Du produit et service
Un double pouvoir de personnalisation
Design intØgrØ
Une industrie cousue main

b. La qualitØ sinon rien
Made in Nice / France / Europe
Une garantie maison certi�Øe

3. RSE ou l�âme de l�entreprise p. 19 - 26

a. L� humain une valeur sßre 
b. Green attitude et neutralitØ carbone
c. L� avenir à petits pas

Entretien Bruno DiØpois

A standard offer for made-to-measure 
service 
From its historic base in Nice, Coverpla designs, 
manufactures and develops turnkey cosmetics 
and fragrance packaging solutions. Present on 
international markets, Coverpla nevertheless 
maintains its local identity and resolutely French and 
European focus on quality and savoir-faire.

Quality and full-service
In order to respond to demand for orders large and 
small and short delivery times for launches, Coverpla 
is a leader in terms of offering a multitude of global 
packaging solutions. Thanks to its stock capacity for 
bottles and caps, the company guarantees a clear 
competitive advantage both in terms of budget and 
time to market.

With a team of 50 employees in France and abroad, 
Coverpla registers annual revenues of �22 million.

Bruno DiØpois, the company�s president, is committed 
to a forward-looking strategy that involves developing 
Coverpla�s offer in line with customer expectations 
and the evolution of the market.

Summary p. 3

A standard offer for made-to-measure service
Quality and full-service

1. Our history determines our DNA p. 4-7

a. A port a stone�s throw from Grasse 
b. An independant company

2. Local manufacturing for global markets p. 7-15

a. From product to service
The magic of personalization
Integrated design
Made to measure manufacturing

b. Quality above all
Made in Nice / France / Europe
A certi�ed house guarantee

3. CSR or the soul of the company p. 19 - 26

a. Solid human values
b. Moving into the future, one step at a time
c. Green attitude and carbon neutrality

Interview with Bruno DiØpois
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Quand l�histoire forge l�ADN
Our history determines our DNA

Un port à deux pas de Grasse 

L�histoire de l�entreprise remonte à 1946, lorsque 
François Campagne lance son activitØ de nØgoce 
de bouteilles de vin et spiritueux. La sociØtØ est 
alors basØe sur le port de Nice avant de migrer vers 
la colline de l�Observatoire sur un terrain dotØ d�une 
source d�eau fraîche et d�arbres fruitiers. Les annØes 
80-90 verront Coverpla s�engager dans l�industrie et 
s�ouvrir à l�international. C�est en s�initiant au marchØ 
italien que Coverpla marquera sa diffØrenciation par la 
conception et la fabrication de ses propres modŁles, la 
dØcoration et l�assemblage des pompes.

A partir des annØes 2000, Philippe Campagne 
succØdant à son pŁre à la direction de l�entreprise, en 
poursuit le dØveloppement pour rØpondre au mieux 
à la demande croissante de ses marchØs. 

En 2010, Bruno DiØpois rachŁte l�entreprise. 10 ans 
plus tard, son chiffre d�affaires a plus que doublØ.

En 2016 naissait Coverpla Inc, une sociØtØ s�ur basØe 
à New York, au plus prŁs des marchØs outre-atlantique.

Une annØe plus tard, Coverpla ouvre un bureau à Turin, 
en Italie pour renforcer sur cette partie de l�Europe sa 
premiŁre incursion à l�international initiØe depuis les 
annØes 80.

In 2016, New York-based Coverpla Inc was born, 
allowing the company to expand in the Americas. 

A year later, Coverpla opened an of�ce in Turin, Italy 
to reinforce its business in Southern Europe, where it 
had made its �rst international steps begun in the 
eighties. 

A port a stone�s throw from Grasse 

The company was founded in 1946, when François 
Campagne launched a trading business for wine and 
spirits bottles. Originally based in the port at Nice, the 
�rm later moved to the city�s Observatory Hill, where 
it set up its headquarters on land with a freshwater 
spring and orchard. The eighties and nineties saw 
Coverpla set up its manufacturing activity and 
open up to international markets. Its experience on 
the Italian market allowed Coverpla to differentiate 
by creating and manufacturing its own designs, 
offering decoration capabilities and pump assembly 
solutions.

At the turn of the 21st century, Philippe Campagne 
took over from his father as head of the company, 
continuing its development to respond to growing 
demand from its markets.

In 2010, the company was bought by Bruno DiØpois. 
10 years later, its sales had more than doubled.

�

SiŁge social
et site de 
production

SiŁge social
Coverpla
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An independant company 

Bruno DiØpois is the �rm�s majority owner. Since he 
bought Coverpla, he has had the full support of three 
institutional investors: Bpi, SociØtØ GØnØrale and BNP 
Paribas. 

This winning model supports a long-term outlook 
based on trust as well as shared responsibility and 
involvement. This forward-looking vision, combined 
with an awareness of the challenges of our industry, 
are for Coverpla the basis of a balanced perspective 
between the need for short-term performance and 
the freedom to anticipate market demand for the 
future. 

Coverpla�s shareholder structure is stable and loyal, 
committed and collaborative, allowing the company 
to continue to deliver healthy growth and maintain 
its independence.

Une entreprise indØpendante 

Bruno DiØpois est majoritaire au capital de la sociØtØ. 
Il reçoit depuis son acquisition, le plein soutien de
3 partenaires institutionnels : Bpi, SociØtØ GØnØrale et 
BNP Paribas. 

Ce modŁle gagnant joue la pØrennitØ d�une relation 
de con�ance autour d�un engagement responsable 
partagØ. Cette vision à long terme doublØe d�une 
ouverture aux problØmatiques du mØtier sont pour 
l�entreprise, les conditions d�un juste Øquilibre entre 
l�exigence de performance à court terme et une 
libertØ à anticiper les besoins des marchØs en pariant 
sur l�avenir. 

L�actionnariat stable et �dŁle, engagØ et collaboratif, 
dont bØnØ�cie Coverpla lui permet de croître de 
maniŁre saine et indØpendante. 

COVERPLA key �gures 
Storage: 
Capacity for 13.6 million bottles within a 3,000m2 
warehouse. 

Catalog: 
160 bottles and 130 cap designs

Production:  
1200 m�

Capacity:
Pumps: + than 50,000/day
Caps:  30 000/day
Decoration: 30 000/day (techniques include 
screen printing, hot stamping and pad printing)

Sales team: 
13 Coverpla sales employees 
12 sales agents around the world (Asia, Africa, Europe, 
South America�).

International presence: 
64 countries

Trade shows: 
Present at around 10 trade shows in France, the rest of 
Europe, Asia and the US each year

Revenues: 
�22 million in 2022
5% of sales invested in sustainable innovation

COVERPLA en chiffres 
Stockage : 
13,6 millions de piŁces sur une surface de 3000 m�

Catalogue : 
160 �acons et 130 capots 

Production : 
1200 m�

Capacités :
Pompes : + de 50 000/jour
Capots : 30 000/jour
Décor : 30 000/jour (sØrigraphie, marquage à 
chaud, tampographie�)

Force commerciale :
13 commerciaux Coverpla
12 agents installØs dans le monde (Asie, Afrique, 
Europe, AmØrique du Sud�).

Couverture géographique : 
64 pays couverts

Salons professionnels : 
une moyenne de 10 par an (France, Europe, Asie, 
Etats-Unis�)

Chiffre d’affaires : 
22 millions d�Euros en 2022
5 % du CA investis dans l�innovation eco-responsable

b

FIRENZE
by Coverpla

CORSET
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Du produit au service 

Le positionnement de Coverpla tient toute sa 
pertinence d�une offre clØs en main conditionnØe 
par une exigence de qualitØ linØaire et le respect du 
meilleur rapport temps-budget.

Petites sØries ou grands lancements, Coverpla rØalise 
des produits standards 100 % personnalisables et 
s�attache aujourd�hui à fournir à ses clients plus qu�un 
produit, un service.

Un double pouvoir de 
personnalisation

Expert par essence d�une offre standard agile et 
Øconomique, de surcroît made in Europe, Coverpla 
fait de la personnalisation son mØtier. 

A partir d�une gamme de �acons, de capots, et 
de pompes spray, immØdiatement disponibles, la 
marque cliente construit de toutes piŁces son produit 
à qui elle donne une premiŁre identitØ par la simple 
association des ØlØments qui le composent. Il lui 
revient ensuite le choix d�apporter sa touche par le 
dØcor tel que laquage, mØtallisation, sØrigraphie, 
tampographie, marquage à chaud� et pourquoi 
pas un ajout de matØriaux comme des plaques 
mØtalliques gravØes ou encore la gravure du verre ? 

Les Øquipes de design accompagnent les marques 
dans leurs choix crØatifs a�n de faire d�un �acon 
standard, un produit 100 % brandØ, un objet de 
diffØrenciation capable de diffuser l�univers d�une 
marque, d�en transmettre les codes. 

From product to service

The relevance of Coverpla�s positioning stems from 
its turnkey offer conditioned by its consistent focus 
on quality and its prioritization of providing a perfect 
balance between time-to-market and budget. 

From small series to major launches, Coverpla 
creates standard products that can be fully 
personalized and is committed to providing its 
customers with a global service offer that goes 
beyond the product alone.

The magic of personalization

Coverpla�s fundamental expertise in offering a �exible, 
cost-effective standard range with the added bene�t 
of European manufacturing makes personalization 
simple, and Coverpla has put this at the heart of its 
business model.

Starting from a range of bottles, caps and spray 
pumps, all available in stock, the client brand builds 
from scratch its pack from standard components, to 
which it gives an initial identity by simply combining 
the various elements that make it up. It is then up to 
the brand to bring its personal touch with decoration 
techniques such as lacquering, metallization, screen 
printing, pad printing or hot stamping... and why not 
with the integration of elements such as cut-out and 
engraved metallic plaques or engraved glass?  

Our design teams accompany brand partners in their 
creative choices in order to transform a standard 
bottle into a 100% branded solution that becomes 
a tool for differentiation, communicating a brand 
universe and its codes.

Fabrication locale pour marchØs mondiaux
Local manufacturing for global markets

�
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Flocage

Colorisation

MØtalisation

Marquage
à chaud
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